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Annotation: This study explores the manifestation and functions of gendered language
in English fashion magazines from a linguistic perspective. It examines how lexical
choices, stylistic devices, and discursive strategies contribute to the construction and
reinforcement of gender identities within fashion discourse. The research is based on
a qualitative analysis of selected fashion magazine articles, focusing on gender-
specific vocabulary, evaluative adjectives, and metaphorical expressions. Particular
attention is paid to how femininity and masculinity are linguistically framed, as well
as how language reflects broader socio-cultural norms and expectations. The findings
demonstrate that gendered language in fashion media not only mirrors societal
ideologies but also actively shapes readers’ perceptions of identity, beauty, and style.
Keywords: gendered language, fashion discourse, lexical features, stylistic devices,
gender identity, English magazines, discourse analysis

Annomauusn: J/lannoe ucciedosanue nocéaUeHO aHAIU3y 2eHOEPHO MAPKUPOBAHHO20
AZLIKA 8 AHIUUCKUX MOOHBIX HCYPHANLAX C TUHLBUCMUYECKOU MOYKU 3penus. B pabome
paccmampusaemcs, KAKuM 00pazom JleKcudeckue eOUHuybl, CMUIUCUYecKue
cpeocméa U OUCKYPCUBHbIE Ccmpamezuu  Cnocoocmeylom @QopMuposanuo u
3aKpensieHut0 2eHOEpHbIX UOeHMU4YHOCmel 6 MOOHOM Ouckypce. Mamepuanom
UCCNIe008aHUsL NOCTYIHCUU TNEKCMbL COBPEMEHHbIX MOOHBIX U30AHUL, 8 KOMOPbIX
AHAIUBUPYIOMCSL 2eHOEPHO 00YCI08NeHHAs JIeKCUKA, OYeHOUHble Npuideamenvhvle U
Mmemacghopuueckue gvipadicerus. Ocoboe HuMaHue YOensemcs A3bIKO8bIM CPeOCMBAM,
OMPpaAdsCAOWUM NPEOCMABILEHUSL O HCEHCNBEHHOCU U MYNCECMBEHHOCMU, d MAKMCe
UX COYUOKYIbMypHOU 00ycrosrenHocmu. Pesynomamul uccnedosanus noxasviearom,
Ymo 2eHOepHblll A3bIK He MOJIbKO ompadxcaem o0ujecmeeHHble Cmepeomunvl, HO U
aKmueHo 6nusiem Ha opmuposanue nNpeoCmasieHu o cmuie, Kpacome U
UOEHMUYHOCU.

Knwuesvie cnosa: cendepHulii 531K, MOOHbBIU OUCKYPC, JeKCUHeCKUe 0COOeHHOCMU,
cmuIucmuyeckue cpeocmed, 2eHOepHas UOEeHMUUYHOCMb, AHSTULUCKUE JiCYPHATbL,
OUCKYPC-AHAU3
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Annotatsiya: Mazkur tadqgiqot ingliz tilidagi moda jurnallarida qo ‘llaniladigan
genderga xos til birliklarini lingvistik nuqtai nazardan tahlil gilishga bag ‘ishlangan.
Unda leksik tanloviar, stilistik vositalar va diskursiv strategiyalar orqali gender
identifikatsiyasining qanday shakllanishi va mustahkamlanishi o ‘rganiladi. Tadqgiqot
materiali sifatida tanlangan moda jurnallari matnlari asosida genderga xos so zlar,
baholovchi sifatlar hamda metaforik ifodalar tahlil qilinadi. Aynigsa, ayollik va
erkaklik tushunchalarining til orqali qanday ifodalanishi hamda ularning ijtimoiy-
madaniy omillar bilan bog ‘ligligi alohida yoritiladi. Natijalar shuni ko ‘rsatadiki,
moda diskursidagi genderga xos til nafaqat jamiyatdagi stereotiplarni aks ettiradi,
balki o ‘quvchilarning identitet, go ‘zallik va uslub haqgidagi tasavvurlarini
shakllantirishda faol rol o ‘ynaydi.

Kalit so‘zlar: gender til, moda diskursi, leksik xususiyatlar, stilistik vositalar, gender
identifikatsiyasi, ingliz jurnallari, diskurs tahlili

INTRODUCTION

In contemporary media discourse, language functions not merely as a means of
communication but as a powerful instrument in shaping social realities, including
gender perceptions. Within this context, fashion magazines represent a unique
discursive space where linguistic choices are closely intertwined with visual imagery
and cultural symbolism. These publications not only reflect prevailing trends in style
and aesthetics but also actively participate in constructing and disseminating gender
ideologies. The study of gendered language has gained increasing attention in modern
linguistics, particularly within the frameworks of sociolinguistics, discourse analysis,
and pragmatics. Scholars have emphasized that language encodes implicit assumptions
about gender roles, often reinforcing stereotypical representations of femininity and
masculinity. In fashion discourse, such tendencies become especially visible through
the use of evaluative vocabulary, metaphorical expressions, and stylistic patterns that
subtly guide readers’ interpretations. English fashion magazines, as influential global
media platforms, provide a rich corpus for examining how gender is linguistically
framed and negotiated. The language used in these texts frequently differs depending
on the intended audience, with distinct lexical and stylistic features characterizing texts
targeted at women versus those aimed at men. This divergence raises important
questions about the role of language in shaping identity, influencing consumer
behavior, and maintaining or challenging traditional gender norms. Despite the
growing body of research on media discourse, the specific linguistic mechanisms
underlying gender representation in fashion magazines remain insufficiently explored,
particularly from a comprehensive and integrative perspective. This study seeks to
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address this gap by analyzing the lexical, stylistic, and discursive features of gendered
language in English fashion texts. It aims to reveal how language contributes to the
construction of gender identities and to demonstrate the broader socio-cultural
implications of these linguistic patterns.

MAIN BODY

Gender differentiation in fashion magazine texts becomes evident through subtle yet
systematic lexical contrasts. Vocabulary targeting female audiences frequently
gravitates toward aesthetic refinement and emotional nuance, where descriptors
emphasize softness, attractiveness, and sensory experience. Words such as luminous,
flawless, and romantic not only describe appearance but also construct an idealized
feminine image. In parallel, texts addressing male readers prioritize functionality and
authority, employing lexemes associated with precision, control, and durability. This
contrast demonstrates how lexical selection encodes culturally established expectations
rather than neutral description. Evaluative language intensifies this differentiation by
embedding implicit standards within the discourse. Adjectival patterns in women-
oriented texts tend to amplify desirability through intensifiers and superlative
constructions, creating a linguistic environment where perfection is normalized. Male-
directed texts, however, frame evaluation in terms of performance and efficiency, often
linking style with success and competence. The asymmetry suggests that language
functions as a regulatory mechanism, subtly prescribing how different genders should
be perceived and how they should perceive themselves. Metaphor serves as a powerful
cognitive tool in shaping these representations. Feminine imagery often draws from
organic and fluid domains, including references to nature, light, and texture, which
evoke harmony and delicacy. Masculine descriptions, in contrast, rely on conceptual
fields such as engineering, structure, and strength. Syntactic organization further
reinforces these distinctions. Extended descriptive sentences with layered modifiers are
more typical in texts oriented toward women, creating a rhythm that mirrors emotional
engagement and aesthetic contemplation. By contrast, shorter, segmented structures
dominate male-focused discourse, producing clarity and directness aligned with
informational efficiency. Such variation indicates that gendered communication is not
limited to vocabulary but extends to the architecture of sentences themselves.
Discursively, reader positioning is achieved through personalized address and directive
constructions. Expressions that directly engage the reader construct a sense of
involvement while simultaneously guiding interpretation. In female-oriented texts, this
engagement often appeals to self-expression and transformation, whereas in male-
oriented discourse it aligns with mastery and self-definition. The persuasive dimension
of these strategies reveals how linguistic form is closely linked to consumer orientation
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and identity formation. The interaction of lexical, metaphorical, and syntactic features
illustrates that gendered language in fashion media operates as an integrated system
rather than isolated elements. Through repetition and variation, these linguistic patterns
contribute to stabilizing socially recognizable gender models while leaving limited
space for deviation.

CONCLUSION

The linguistic patterns observed in English fashion magazine discourse reveal that
gender is not simply represented but actively constructed through language. Recurrent
lexical contrasts, metaphorical framing, and stylistic preferences collectively function
as a system that differentiates masculine and feminine identities in a subtle yet
consistent manner. The analysis shows that evaluative and descriptive strategies play a
central role in shaping how readers interpret beauty, style, and identity. Language
directed at female audiences tends to prioritize aesthetic perfection and emotional
resonance, while male-oriented discourse emphasizes control, efficiency, and status.
Such asymmetry highlights the normative power of discourse, where linguistic choices
influence not only perception but also expectation. Metaphorical and syntactic features
further deepen this differentiation by embedding gendered meanings into the structure
of expression itself. Through repeated exposure, these linguistic patterns become
familiar and naturalized, reducing their visibility as constructed elements. As a result,
fashion discourse contributes to the reproduction of socially accepted gender roles
while simultaneously guiding individual self-identification. At the same time, the
dynamic nature of contemporary media suggests that these patterns are not entirely
fixed. Shifts in cultural values and increasing attention to inclusivity create space for
alternative representations and more flexible uses of language. This indicates that
gendered discourse, while structured, remains open to transformation. Overall, the
study demonstrates that language in fashion magazines operates as a powerful semiotic
resource, mediating between cultural norms and individual identity. Understanding
these mechanisms provides deeper insight into how discourse shapes social reality and
highlights the importance of critical awareness in interpreting media texts.
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