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Abstract: This thesis explores the role of the English language in social media,
analyzing its use and impact on global communication, cultural exchange, and
identity formation. Given the pervasive nature of English in digital platforms, this
study investigates how English functions as a lingua franca in online environments,
the effects of its widespread use on local languages and cultures, and the implications
for global communication practices.
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INTRODUCTION
The English language has become a dominant force in social media, shaping how
individuals interact, share information, and construct identities online. This thesis
examines the multifaceted role of English in social media, focusing on its use as a
global communication tool and its effects on cultural and linguistic landscapes. The
research aims to provide a comprehensive understanding of how English influences
social media dynamics and the broader implications for communication and culture.

Methodology

Data collection:
- Content analysis: Examination of social media platforms (e.g., Facebook, Twitter,
Instagram) to analyze the prevalence and context of English usage.
- Survey and interviews: Gathering insights from social media users across various
demographics to understand their experiences with English in digital
communication.
Analytical framework:
- Discourse analysis: Evaluating how English is used to convey messages, shape
interactions, and influence public opinion on social media.

- Sociolinguistic analysis: Assessing the impact of English on language
diversity and cultural practices, including the potential for linguistic
homogenization.

Findings
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1. Global communication: English serves as a primary language for international
discourse on social media, facilitating cross-cultural communication and enabling
users from different linguistic backgrounds to interact seamlessly.

2. Cultural exchange: The prevalence of English in social media promotes cultural
exchange by allowing users to access and share content from diverse cultures.
However, this can also lead to the dominance of English-speaking cultures and the
marginalization of other languages and cultural practices.

3. Identity formation: Social media users often employ English to craft their online
personas and connect with global communities. English can act as a marker of
modernity and global engagement, influencing how individuals present themselves
and interact with others.

4. Impact on local languages: The widespread use of English on social media can
contribute to the erosion of local languages, as users may prioritize English over
their native tongues. This dynamic raises concerns about linguistic diversity and the
preservation of cultural heritage.
Discussion
The findings highlight the significant role of English in shaping social media
interactions and cultural exchange. While English facilitates global communication
and access to diverse content, its dominance on social media can impact local
languages and cultural practices. The preference for English in digital spaces reflects
broader trends in globalization and highlights the need for balancing linguistic
diversity with the benefits of global connectivity.
Conclusion

The English language plays a crucial role in social media, influencing how people
communicate, share information, and form identities online. Its widespread use
underscores its importance as a global lingua franca but also raises challenges related
to linguistic diversity and cultural preservation. Understanding these dynamics is
essential for navigating the evolving landscape of digital communication and
ensuring that all voices and cultures are represented in the global dialogue.
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