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Annotation. This thesis examines how heroic imagery in literature is translated across 

cultures – focusing on Uzbek epic narratives and their English counterparts – and what 

these translations reveal about intercultural communication. The study outlines cultural 

differences in defining a “hero,” reviews translation strategies for culturally specific 

heroic references, and analyzes examples (such as the Uzbek epic hero Alpomish) in 

translation. Through this analysis, it highlights how translators mediate cultural values, 

either bridging or widening gaps, and the implications for cross-cultural understanding. 
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INTRODUCTION 

Heroic figures in literature carry deep cultural significance. They embody the virtues, 

ideals, and values cherished by their society. When such heroic imagery travels across 

languages through translation, it becomes a site of intercultural exchange. The way a 

legendary hero is portrayed in the source culture may not directly resonate with target-

culture readers, posing challenges for translators. For instance, an Uzbek reader 

invokes national heroes like Alpomish – a brave folk epic warrior as symbols of 

strength and loyalty. An English reader, however, might be more familiar with heroes 

like Beowulf or Hercules, with somewhat different heroic ideals. Translation, 

therefore, is not only a linguistic task but also a cultural negotiation. This thesis 

explores how translators handle heroic imagery between Uzbek literature and a 

Western language (English), and what these decisions reveal about intercultural 

communication. By comparing the representation of heroism in source and target texts, 

we can glean insights into each culture’s values and how translation can either preserve 

or alter those values. 
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LITERATURE REVIEW  

Across cultures, hero narratives serve as a mirror of societal values. Uzbek literature, 

particularly its rich corpus of oral epics (doston), extols traits like bravery, honor, 

loyalty to one’s clan or homeland, and self-sacrifice. The epic hero Alpomish, for 

example, “glorifies the ideas of heroism, bravery, and love for the motherland” and 

epitomizes tribal loyalty and justice. In contrast, Anglo-European heroic tradition (e.g., 

the Old English epic Beowulf) prizes individual strength, personal glory, and the 

pursuit of everlasting renown. A comparative study by Rayimkulova and Musurmanov 

highlighted that Alpomish represents communal virtues and perseverance, whereas 

Beowulf embodies individual valor and the “pursuit of immortality through fame” [1]. 

Such differences underscore that heroic imagery is culturally specific: each culture’s 

literature builds its hero archetypes around what it admires most. 

Translating these culturally embedded images is challenging. Classic translation theory 

(e.g. Nida’s concept of dynamic equivalence) suggests that translators should convey 

not just words but their cultural impact [2]. In practice, this may mean finding 

analogous heroes or explanatory strategies. Venuti describes a spectrum 

between domestication – adapting foreign elements to be familiar for target readers – 

and foreignization – preserving the source culture reference [3]. In the context of heroic 

imagery, a translator must decide whether to replace an Uzbek hero’s name or epithet 

with a more familiar one in the target culture, or retain it and perhaps add context. Each 

choice can alter the reader’s perception of the hero and the values they signify, making 

the translation of heroes a revealing exercise in intercultural communication. 

ANALYSIS  

Translating Culturally-Bound Heroic Imagery. When heroic literature crosses 

linguistic borders, translators act as cultural mediators. Consider the Uzbek epic 

Alpomish. In Uzbek, calling someone “Alpomishday” (“like Alpomish”) immediately 

evokes an image of exceptional strength and courage. An English translator facing this 

simile has several options: (1) Keep the reference (foreignization) – e.g., “as strong as 
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Alpomish” – and add a footnote or woven explanation that Alpomish is a legendary 

Uzbek hero famed for his strength. This preserves the source culture’s identity, 

allowing the target reader a glimpse into Uzbek cultural lore. (2) Substitute with a 

roughly equivalent local hero (domestication) – e.g., “as strong as Hercules” – which 

conveys meaning quickly to the reader but replaces the cultural reference. The decision 

profoundly affects intercultural communication: retaining “Alpomish” invites readers 

to learn about Uzbek culture, whereas replacing him with “Hercules” prioritizes 

immediate comprehension over cultural nuance. 

Revealing Cultural Values. How heroic imagery is translated can reveal what each 

culture values in its heroes. In Uzbek epics, heroes often fight for community, family 

honor, or the homeland, and are aided by loyal companions (even magical horses) as 

part of a collective narrative. In English renditions, a translator might amplify the 

individualistic aspects of the hero to align with Western expectations (e.g., highlighting 

Alpomish’s personal bravery over his role as tribal leader), or conversely, choose to 

emphasize the communal context to educate readers about a different ethos. Either 

approach sheds light on intercultural perception: if the translation downplays 

communal elements, it may indicate an assumption that the target audience values 

individual heroism more. If it preserves those elements, it signals an effort to bridge 

cultural perspectives.  

Case in Point and Epic Style and Annotation. Central Asian heroic epics often use 

elaborate hyperbole and stock epithets. A direct translation of these might seem 

overwrought to English readers. Translators sometimes employ a technique known as 

“thick translation,” providing rich annotations and contextual commentary. For 

example, in translating the Kyrgyz epic Manas, English translators added explanations 

for culturally specific heroics and symbolism. An analogous approach for Alpomish 

might include endnotes explaining cultural concepts of heroism (such as why loyalty 

to kin is paramount). This strategy fosters intercultural communication by not only 

translating the text but also educating the reader about the source culture’s worldview.  
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In summary, the translation of heroic imagery is a delicate balancing act. Each choice, 

whether to domesticate a reference or maintain its foreign flavor, communicates 

something about how cultures can understand each other’s ideals. Through these 

choices, translators either smooth out differences or highlight them, thus shaping the 

intercultural dialogue that occurs whenever a hero’s story is retold in another tongue. 

CONCLUSION  

The way heroic imagery is handled in translation offers a revealing lens on intercultural 

communication. As seen with Uzbek and English examples, heroes like Alpomish and 

Beowulf encapsulate their culture’s core values, from collective duty to personal glory. 

Translators must convey not just the literal feats of these heroes but the cultural ethos 

they represent. A successful translation does more than find linguistic equivalents, it 

bridges value systems. When an Uzbek tale of heroism is translated for an English 

audience, the translator’s decisions (what to explain, what to adapt, what to retain) 

determine how much of the source culture’s concept of heroism shines through. By 

carefully balancing familiarity and foreignness, translators can ensure that heroic 

imagery serves as a conduit for cultural insight rather than a barrier. In doing so, they 

enable literature to fulfill one of its highest roles: fostering empathy and understanding 

across cultural divides. Thus, the study of heroic imagery in translation underscores the 

power of translation choices in either reinforcing stereotypes or deepening intercultural 

appreciation, ultimately highlighting the translator’s role as an ambassador between 

worlds. 

REFERENCES 

1. Rayimkulova, L. O., & Musurmanov, E. R. (2025). The concept of the epic 

hero in Uzbek and English traditions. Obrazovanie Nauka i Innovatsionnye Idei 

v Mire, 65(4), 249–256. 

2. Allambergenova, N. (2019). Comparative typology of “Alpomish” heroic 

epic poem in Uzbek and Karakalpak versions. In Proceedings of the International 

Conference on Folklore Studies (Tashkent, Uzbekistan). 



  INTERNATIONAL CONFERENCE ON 

INTERDISCIPLINARY SCIENCE  
Volume 03, Issue 2, 2026 

 

50   INTERNATIONAL CONFERENCE ON INTERDISCIPLINARY SCIENCE                                          
universalconference.us                                                                                              

 

3. Venuti, L. (1995). The Translator’s Invisibility: A History of Translation. 

London: Routledge. 


